ORDINANCE NO. 1267
AN ORDINANCE OF THE BOARD OF SUPERVISORS OF THE COUNTY OF NAPA, STATE OF CALIFORNIA, AMENDING SECTION 18.08.370 OF THE NAPA COUNTY CODE RELATING TO THE EDUCATION, DEVELOPMENT AND MARKETING OF WINE

The Board of Supervisors of the County of Napa, State of California, ordains as follows: 


SECTION 1.

Section 18.08.370 (Marketing of wine) of Chapter 18.08 (Definitions) of the Napa County Code is amended to read in full as follows:

18.08.370
Marketing of wine.


"Marketing of wine" means any activity of a winery identified in this paragraph which is conducted at the winery and is limited to members of the wine trade, persons who have pre-established business or personal relationships with the winery or its owners, or members of a particular group for which the activity is being conducted on a prearranged basis. Marketing of wine is limited to activities for the education and development of the persons or groups listed above with respect to wine which can be sold at the winery on a retail basis pursuant to Chapters 18.16 and 18.20, and may include food service without charge except to the extent of cost recovery when provided in association with such education and development, but shall not include cultural and social events unrelated to such education and development. 
Notwithstanding the preceding paragraph, “marketing of wine” may include a cultural, social or business event if such event occurs during the period commencing on the effective date of Ordinance No. 1267 and ending two years from the effective date of Ordinance No. 1267 and if the event conforms to all of the following requirements:  A)  the winery has a valid use permit which specifically allows marketing events to be held at the winery; B) the event is limited to members of the wine trade or persons who have pre-established relationships with the winery or its owners, or is being conducted for a particular group on a prearranged basis; C) the event involves the education and development of customers for the winery; D) the only alcoholic beverages served at the event are wines which can be sold at the winery on a retail basis pursuant to Chapters 18.16 and 18.20 of this Code; E) the only food service provided in association with the event is without charge, except to the extent of cost recovery; F) the event is not scheduled to begin or end during “peak” travel times of 4:00 to 6:00 p.m. on weekdays and 1:00 to 4:00 p.m. on weekends; G) the event may not include the use of outdoor amplified music unless it is specifically authorized by a use permit modification approved by the zoning administrator pursuant to section 18.10.020 of this Code and is based on an analysis outlining feasible methods for complying with the County’s noise ordinance and those methods are included as conditions of approval on the use permit modification; H) events within one-quarter mile of residential uses must end (including clean-up) by 10:00 p.m. unless a different time is authorized by a use permit modification approved by the zoning administrator and is based on an analysis outlining feasible methods for complying with the County’s noise ordinance and such methods are included as conditions of approval on the use permit modification pursuant to section 18.12.020 of this Code; I) the event will not exceed the number of attendees specified in the winery’s use permit for visitors to a particular marketing event; and J) the event will be counted towards the total number of marketing events per year authorized by a winery’s use permit.  Pre-WDO wineries which have not established specific marketing plans may continue to do marketing activities consistent with the visitation allowed in their existing use permits.  Where it is unclear what marketing activities were previously authorized, a use permit modification request or a certificate of extent of legal non-conformity shall be submitted by the permittee to clarify the intensity of marketing activities allowed.    

SECTION 2.

If any section, subsection, sentence, clause, phrase or word of this chapter is for any reason held to be invalid by a court of competent jurisdiction, such decision shall not affect the validity of the remaining portions of this ordinance.  The Board of Supervisors of the County of Napa hereby declares it would have passed and adopted this ordinance and each and all provisions hereof irrespective of the fact that any one or more of said provisions be declared invalid.


SECTION 3.

This ordinance shall be effective thirty (30) days from and after the date of its passage.


SECTION 4.

This ordinance shall remain in force and effect for only two years from its effective date unless the Board extends this ordinance.

SECTION 5.

A summary of this ordinance shall be published at least once 5 days before adoption and at least once before the expiration of 15 days after its passage in the Napa Valley Register, a newspaper of general circulation published in the County of Napa, together with the names of members voting for and against the same. 


The foregoing ordinance was introduced and public hearing held thereon before the Napa County Conservation, Development and Planning Commission at a regular meeting of the Commission on the 19th day of October, 2005, and was passed at a regular meeting of the Board of Supervisors of the County of Napa, State of California, held on the 25th day of October, 2005, by the following vote:
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ABSTAIN:
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SUPERVISORS














DIANE DILLON, CHAIR







Napa County Board of Supervisors

ATTEST: PAMELA A. MILLER

Clerk of the Board of Supervisors

By:_____________________       

APPROVED AS TO FORM

Office of County Counsel

By:
Laura J. Anderson (by e-signature)

Deputy County Counsel

By:
Sue Ingalls (by e-signature)

County Code Services

Date:
October 19, 2005
APPROVED BY THE NAPA COUNTY

BOARD OF SUPERVISORS

  Date:   ________________________

Processed by:

______________________________
Deputy Clerk of the Board
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